[one of the six Personal Global Profiles System reports]

Personal Values Analysis
I%%I [Your Point-of-View]
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This report is our personal compass about what we believe or “should” do in a situation, the end results we seek in
life, and values that also describe others we work and live with. It explains “why” we do what we do. This report’s
analysis focuses on our values pattern, clarity level, intensity, compatibility and effective influencing of others.

This VALUES model has enabled hundreds of thousands of people to better understand themselves and others. It
focuses on values as a critical factor which shapes human behavior.

Ends Values - What | want to “end-up”
with this dimension of our values
describes the desired end state(s) or
result(s) a person seeks.
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Means Values - “How” | want to get

| e there, this second aspect of our values

' consists of these means or actions than an
individual considers to be most important
or desirable.

Personal MEANS

Personal ENDS

Shows your own profile results in a graph like this:
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